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INTRODUCTION

Marketing Director

| kKickstarted my career as a web developer, specializing in
accessibility and SEO. Having worked with agencies
across California, I've been the go-to consultant for many
projects in SEO and Accessibility.

My typical day consists of

Wordpress Search Engine
e Brochure Sites SR
e WooCommerce e Google Ads
e Theme Design o Search
e Site Architecture o Display
e Plugin Modifications o Merchant Center
e Plugin Development e Bing Ads
o Search
o Display

e Yelp
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' SETTING THE TONE

The Digital Mastery User Group advocates for an inclusive community
accessible to everyone. We are dedicated to fostering a friendly, safe,
and welcoming environment for all participants. Our objective is to
promote growth by facilitating mutual learning, transforming our group
not just into a networking opportunity but a space where questions are
welcomed and encouraged from everyone.
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 NETWORKING

At Digital Mastery Meetup, we value the power of networking and the
exchange of ideas within our community. While we acknowledge that
organic business connections and collaborations may naturally occur,
it's important to emphasize that this group is not a platform for sales-
focused activities.

Our primary focus is on fostering a collaborative learning environment
where members can share insights, knowledge, and experiences. We
encourage meaningful connections that go beyond sales pitches,
creating a space where genuine discussions and professional growth
take precedence. Let's come together to build relationships, share
expertise, and elevate our collective mastery in the digital landscape.
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meetup

Tangible

Wordpress knowledge
Marketing techniques
Design Theory

SEO

SEM

Industry tools
Security

Social Media

Paid Ads

Intangible

Networking Opportunity
Community Involvement
Skill Development
Personal Growth

Social Interaction
Collaborative opportunities
Support System
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Results from Interest Sign Up Form
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) 00097 q . .

2eo9¢  short survey of the topics you are most interested in. The

> ; following is the collective results.
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Industry tools WordPress

Web Design
Social Media

Marketing Techniques 17%
Social Media 17%

Web Design 13%

Search Engine Optimization 13%
WordPress 10%

Security 10% e =
Industry tools 10%
SEM 6%




i Experience Levels

255" We listed three choices for experience
~ levels.

Novice 66%
Competent 33%

Expert 0%




-------- : Tonight's Topic Marketing Strategies

s22552"  Marketing strategies is a very broad topic. Tonight we will cover a
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high level overview. In order to best cover this topic we have to
define three main types of marketing. Below are a few examples.

Traditional Online In Person
e Physical Ad space e Website e [n store visit
e TV 0 sedel el e Word of mouth
_ e Local Citations
e Radio e SEO e FEvents
e Signage e SEM e Networking
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What is Sales?

Sales: Sales refers to the process of directly interacting with potential customers to persuade them to
purchase a product or service. It involves activities like prospecting, pitching, negotiating, and closing
deals.

Sales: The primary focus of sales is on the one-on-one interaction with the customer to drive immediate
transactions and achieve revenue targets.

Sales: Sales activities are often more short-term and transactional, with the goal of closing deals and
generating immediate revenue.

Sales: The sales team directly engages with individual customers, tailoring their approach to meet
specific needs and preferences.

Sales: Sales activities often take place through direct communication channels, such as face-to-face
meetings, phone calls, or online chats.

Sales: The primary goal of sales is to convert leads into paying customers, meet sales quotas, and drive

revenue.
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What is Marketing?

Marketing: Marketing encompasses a broader set of activities focused on promoting and positioning
products or services in the market. It involves creating awareness, generating leads, and building a brand
image to attract and retain customers.

Marketing: Marketing focuses on creating demand, building brand awareness, and establishing long-term
relationships with customers. It involves strategic planning and campaigns to reach a broader audience.

Marketing: Marketing activities are typically more long-term and aim to build sustained interest, trust, and
loyalty over time. The effects of marketing efforts may not be immediately evident.

Marketing: Marketing activities often target a larger audience, and the focus is on building a brand that
appeals to a broader segment of potential customers.

Marketing: Marketing activities utilize various channels, including advertising, social media, content
creation, email campaigns, and events, to reach a wider audience.

Marketing: The primary goal of marketing is to create brand awareness, generate leads, and support the
sales process by creating a favorable market environment. s
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il What is the Difference? . .,
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The best way | can describe this is

that sales interacts with current °.
and potential customers you . o
already have but marketing brings e ®
in potential customers outside of e ®
your organic reach. ¢ ¢
® ®
@ @
@ ® .o
e ® .53355555
® @ .00000000 0
® ® P

4000000000000
(o] [




000000000

200000000
2000000000
00000 OROSISONIY
000000 BROLOY
P000O0OOCOROLOOIL
0000000 0FB M
0000000 OCGOSGSI
)0 00 00O0OGOOGOGI

20000000000

it How Does Everyone Feel About This So Far?
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“BORING"

“Why am | here?”
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s Digital Marketing Channels

Generally digital marketing falls into one of two channels.

Inbound Marketing Outbound Marketing

Inbound marketing focuses on creating a holistic and Outbound marketing techniques are proactive and involve pushing

customer-centric approach, attracting customers naturally by offering messages to potential customers, often targeting a broader

valuable content and building meaningful relationships over time. audience to generate leads and sales
e Content Marketing e Direct mail
e SEO e (Cold Calls
e Social Media e Cold Email
e Email e Door to Door ve2e
e Landing Pages and Forms e Trade shows /events P Sissse
e Video e Radio/TV/Print P

. SEM . <)
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2 Focus on Emotion
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55337 Before we get into the types of marketing it is important to
2 understand that 95% of all purchases are made from an
37 emotional trigger.

Good marketers utilize this concept all the time, and examples of
emotion-based campaigns are everywhere.

As the old saying goes - sell the sizzle, not the steak.
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i 20 Examples of Emotion Based Marketing

" The following slides are 20 different examples of
emotion based Marketing / Advertising.

Even if you are one of those individuals who believes
their purchases are entirely logic based you might
want to pay attention. :)

Logical validation of your purchasing decision
usually happens immediately after the emotional
purchase T



é::;;:::" Joy/Happiness:
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Associating the product or brand
with positive experiences to
create a sense of joy and
happiness.
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Fear:

Evoking fear can drive action
by presenting potential
negative consequences
without the product or service
being offered.

CHILDREN CAN'T STOP IT... BUT YOU CAN

STOP CHILD LABOR

UN.ORG
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Excitement:

Creating anticipation and
excitement around a product or
event to generate interest and
engagement.

A ROCK YOUR FUTURE

piring youth stories. Apply now at JOBFEST2012.CA
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Building trust by emphasizing
reliability, credibility, and
positive associations with the
brand.

QUiC.k :

ce simplified

YOU'LL NEVER SEE ACCIDENTS COMING

So stay protected with Personal Accident Insurance
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. Curiosity:

Triggering curiosity to encourage
exploration, engagement, and
interest in a product or service.

fyrefestival © «
The Bahamas

@ therealcatniss

’ hhectorrr &
m localbassplayer

Bahahahhaaahhaz

a victorthebowtieg
that never happen
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it Sadness/Compassion:
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ssesassiissr  Telling emotionally charged
HH stories that evoke empathy and
compassion, often used in
charity or cause-related
marketing.



http://www.youtube.com/watch?v=zVuWtWZh4oQ

Surprise/Shock
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Nostalgia:

Tapping into feelings of nostalgia NP —
to create a connection between is now a real mobile phone
the consumer and the brand or
product.
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L CHEVY THUNDER.
Associating the use of a product THE HEARTBEAT OF AMERICA.

. or service with a sense of
$3° accomplishment or personal
pride.




o000 c00000C
E X R KN XN NN N J
POOGOOGOGOGOOOSTES
AXX XXX XN K N]

2000000OCGOSVY
) 0000000000

1000000000 C

Highlighting potential
problems or challenges
that the product or service
can solve to create a sense
of urgency.

PRACTICAL
E SECURITY

B Buide to Safer Urban kv
A
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Love/Affection:

Showcasing relationships,
connections, or bonds to
appeal to the emotional need
for love and affection.

Your Forever




Greed/Desire:
or the notion of getting ahead.

Creating a desire for more by
emphasizing exclusivity, luxury,
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52t Presenting a product or lifestyle
25557 that triggers feelings of envy,
3% driving the desire to attain a

similar status.

LODHA
ALTAMOUNT




Frustration:

|dentifying pain points and
offering solutions to alleviate
frustration and inconvenience.
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HE HOpE/Optimism:

ssssezssr Communicating a positive future
outcome or improvement
through the use of a product or
service.
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Guilt/Shame:

Highlighting consequences or
societal pressures to induce
feelings of guilt or shame without
the product or service.

ARE YOL
"y BEAGH

BODY

= READY?
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We wish you a scary Halloween!
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Using humor to create a positive

355" and memorable association with
i the brand.
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:2if Portraying the product or service J
as a source of fulfillment and rafted For Every Taste §

23° satisfaction.
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Awe/Wonder:

Creating a sense of awe or
wonder to captivate attention and
generate a positive emotional
response.

leave
ordmar Y Mkd

Greeting Earth’s largest land mammal had our
adrenaline racing, but it was the exuberance of
the locals that made our hearts skip a beat.

Go to www.southafrica.net
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Relevance:

Ensuring that marketing
messages resonate with the
target audience's values,
interests, and lifestyle, fostering a
sense of relevance.

| i ‘ﬁEveryd gsentlals
ade responsibly, and for li
B \Made respansibly
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st 20 Examples of Marketing Types
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Sticking with the number 20 the following slides define
258555 the different marketing types.

Bonus points if you can associate these types with the
previous emotional slides.

-
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Creating a sense of urgency or
exclusivity to make consumers

feel they will miss out on "
something valuable if they don't EM'3

act quickly.

NEM-2

SOLARTECH

Soler lnogyswuqc Poocn.oll-. Roofing
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=i Virtue Signaling:

00000000

o0
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sessisssr  Associating a product or brand
with socially responsible or
virtuous actions to appeal to
consumers' values and ethics.
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Storytelling:

Crafting compelling narratives to
evoke emotions and create a
connection between consumers
and the brand.
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http://www.youtube.com/watch?v=EqboAI-Vk-U
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Scarcity

Emphasizing |
a shortage of a product to drive

demand.

imited availability or
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s Social Proof:

bl .'- ; healthychoicebrand

sss22222r Showecasing endorsements,
)0000007

s22222r’  testimonials, or user reviews to “I'minlove
_ . with this plate.
build trust and credibility.




Influencer Marketing:

“Kiss
. o expensive
Partnering with influencers to cartridges

leverage their authority and reach goodbye.”

EcoTank’comes with

in a particular niChe. a RIDICULOUS amount of ink.

gmgtoﬂk,
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33357 Creating immersive and
333557 memorable experiences for
+3 2 .

¢ consumers to engage with the

brand.
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Content Marketing:

Providing valuable and relevant
content to attract and retain a

target audience.,

23
HIGH DEMAND

BLOG
TOPIGS

7
9000,
T XXX XY

XXX XN

XN KX N XY
2000000



Guerrilla Marketing: S \ "
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Unconventional and creative
marketing strategies that often
rely on surprise or
unconventional methods.
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Using humor to entertain and

2255 engage consumers, making the
4142
133 brand more memorable.




Loyalty Programs:

Offering incentives or rewards to
encourage repeat business and
customer loyalty.
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Cross-Selling and Upselling:

Recommending related products
(cross-selling) or encouraging
customers to upgrade to a more
premium option (upselling).

SELL

UPSELL

CROSS-
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Discounts and Promotions:

Offering special deals, discounts,

or promotions to entice
customers to make a purchase.

Walmart

Q¥ B0 [iag9] [i499

5t a reminder. Our stores are closed on Thanksgiving Day, 5o shop the great deals onfine.

BLACK FRIDAY

DEALS

FOR DAYS
WED PM

11/25
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s Product Placement:
Integrating a product or brand
$33s? into media content, such as
8¢ movies or TV shows.
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Emotional Marketing:

Tapping into consumers'
emotions to create a memorable
and impactful connection with the
brand.

Reach out and totich someone.




A/B Testing:

g:::: Experimenting with variations in

337 marketing elements (such as
headlines, images, or
calls-to-action) to optimize
performance based on real-time
data.
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and style of the platform on which i

they appear, seamlessly integrating
into the user experience.

4 From around the web

InteraCtlve Marketlng: Engaglng We recommend | + Is Your Bedroom a Sleep Haven? Tips for You

* *Argo’ recognizes forgotten heroes of Iran hostagh Prtiets O
a ]

consumers through interactive Srmm——] e —"

spaco rer Apolio 13's Plutonium From

content or experiences, encouraging ety W (R Lol MR
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Targeted Advertising:

Tailoring ads to specific
demographic, behavioral, or
geographic segments for more
personalized and relevant
messaging.

@ Attention: Ravalli County utility customers!

Right now, our program is helping Ravalli County residents save more
than ever on electricity bills in 2024!

Eligible roofs may qualify for SO down installation and claim up to 30%
in Tax Credits by upgrading their power....
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giorries How Does Everyone Feel About This Now
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“Whoa"

“This guy talks
too much”
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. Thank you!!
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Please let us know what you liked
and did not like about the
presentation.
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